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MARKETING

Maw] Marketing Is an independent
advisory service and a core
component of Mawj Advisory Group.
We are more than a marketing arm;
we are "The CATALYSTS of impact".

We are focused on solving real market
problems across a growing portfolio
of diverse sectors, including F&B,
Investment, Schooling, Construction,
Facility Management.




Movement
Is the only constant.
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Our services stretch from
strategy development to operational planning &
execution, ensuring every marketing solution is
REALISTICALLY OPERATIONAL.



1.0 BRANDING
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Ever Care

Branding

Evercare: Professional Care, Right at Home.
Evercare is a dedicated home health service
provider committed to bringing medical
excellence into the comfort of your home. We
designed the Evercare identity to symbolize
continuous, unending support. The logo features
an infinity loop construction, representing a
seamless connection between patient and
provider.

The field:
Laboratory
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Evear Care: Hames Health Care
Riyadh, Sawdi Arabia
213660 191 142
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Home Health Care
+215 660 591 1427
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The project aims to create a professional visual
identity for Evercare, a home healthcare
institution. Embodying distinct values trust,
safety, and precision The company assures
enduring guarantees through its sustained and
focused care, leveraging advanced mechanisms
and methodologies.

The field:
Information Technology
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Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Quis ipsum
suspendisse ultrices gravida. Risus commodo viverra maecenas

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Quis ipsum
suspendisse ultrices gravida. Risus commodo viverra maecenas
accumsan lacus vel facilisis.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Quis ipsum
suspendisse ultrices gravida. Risus commodo viverra maecenas
accumsan lacus vel facilisis.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Quis ipsum

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Quis ipsum

Lorem SMITH

Brand Manager
KSA | +966 500 000 00

=] CEO@theqatech.com.sa
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At Maw| Marketing, we are
" The CATALYSTS of impact "

We don't just prepare you for
Transformation; we drive it.
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Community
Management
Strategy

Social Media

Management — |
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Where Vision Meets Opportunity
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Choosing Luxury
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LET'S CREATE
THE NEXT WAVE.

TOGETHER
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RIYADH

The leading
) private school
In the Kingdom
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& elcome To Reigate
ﬁ Grammar School Riyadh
RGS

RIYADH

_Reigate ;
Grammar
School Riyadh

Registration Open
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Nicolas Bekker purchased me S

Designing with User Centered
Approach

10.12

Firct Bukayo Saka commented Creating
irst name

Design System for Easier and Faster

Design “thank you so much! ”

07.54

sk Leonardi Bernado liked Creating
ast name
Design System for Easier and Faster

Design
12.40

Bukayo Saka commented Creating
Design System for Easier and Faster

john@email.com Design “thank you so much! ”
07.54

Email address

Phone number
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Welcome

Let find the best services with the best companies
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Digital Transformation Fayzia Real Estate Brand Positioning,
- &lLead Acquisition for Development (Subsidiary Lead Generation, Market

- WFayzia Real Estate of Ithraa Holding Group) Intelligence
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The Challenge

Rt
[ At N

"“% | national company with a vision to become the Kingdom'’s most
sted developer, Fayzia Real Estate needed to align its digital footprint
1 corporate standards. The goal was to translate "trust" into a

hile generating qualified leads for the sales team.




The Growth Strategy:

Brand Elevation:

Overhauled social mediz
presence and upgradec
marketing collatera
reflect premium c
build brand ec

ERRRe

g.

Launched targeted
campaigns to drive
high-intent traffic, focusing
on quality over quantity to
streamline sales efforts.




The Impact:

Established a consistent, Delivered a stream of
high-trust digital brand pre-qualified leads directly to
identity. the sales pipeline.



During The Month:

v

Qualified leads Reach

VALS
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- The Challenge:
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b «rz needed to drive immediate foot traffic to their dine-in location
| Imultaneously building a pipeline for their high-margin catering
VY required a dual strategy to capture local diners and reach




The Growth Strategy:

Dine-In Acceleration
(Local & Social):

Implemented a Local SEO &
Paid Search strategy (Gc
Ads) optimized for hig
actions like "Get Dit
and "Call to Rese

Launched Ir
Activations
brand reach ¢ 00

creating a "must-visit" appeal.

d ad objectives to
orioritize phone calls and
qualified leads for the
catering sales team.

Enhanced the visual quality
and consistency of the
digital brand presence
across all platforms.




The Impact:

Increased physical footfall Boosted table reservations via
through optimized Google direct-call campaigns.
Maps direction requests.



During The Month:

2\ & ©

Directions Calls Reach

6.626 1.386 4,097,534




Project: ‘Focus:

Project: Patient Acquisition® Lead Generation,

& Funnel Optimization for Royal Conversion Rate Optimization
Diagnostics (CRO), and Data-Driven Sales
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- The Challenge:
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'Royal Diagnostics needed to cut through the noise to promote seasonal
“kages and complex lab services. The goal was to not just generate
O generate high-quality inquiries that would actually convert
2nts, while streamlining the sales process.




The Growth Strategy:

Precision Targeting: Offer Vis

Leveraged Meta Ads and detailed Y-lellgle
audience segmentation to drive alls) to capture
traffic to high-converting e moment of interest,
channels, specifically WhatsApp - gnificantly shortening the sales

and the website. cycle.

Data-Driven Optimization:

Analyzed lead data to identify
bottlenecks in the sales funnel,
refining targeting and messaging to
uplift total conversion rates.




The Impact:

Increased physical footfall Boosted table reservations via
through optimized Google direct-call campaigns.
Maps direction requests.



During The Month:

Calls Directions e !

935 376
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The Challenge:

a strong reputation, the school faced "mixed" lead quality and
inconsistent content cadence. There were critical gaps in data tracking

\ el), making it difficult to separate brand searches from generic

lonally, they needed to convert immediate "in-year" transfers

busly building a pipeline for the next academic year.




The Growth Strategy:

"Always-On" Conversion Heritage-
Engine: Differe

aging
e Qurtubah
focusing on "nurture
d care") versus the Ghirnatah
campus (focusing on
"IGCSE/A-Level outcomes") to
address specific parent needs.

Transitioned from sporadic
awareness bursts to an
"always-on" model for conversion
and retargeting to sustain
year-round acquisition.

Data Integrity:

Implemented strict tracking
protocols to fix attribution gaps and
focus on "Qualified CPL" (Cost Per
Lead) rather than just volume.




The Impact:

Strategic Transformation:
Successfully shifted the
marketing operation to an
efficient, always-on
machine that captures
demand the moment it
appears.

Audience Precision: Achieved
clearer segmentation
between "Value-driven
parents" and "Secondary
outcome seekers,"
higher reley




During The Month:

@

Reach Leads

112,009 371
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- The Challenge:
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was suffering from an unclear customer journey with no
Jicated landing pages and low social media engagement. Marketing
> Not effectively showcasing the school's achievements, leading
2ads and a lack of trust among prospective parents.




The Growth Strategy:

Sales Funnel Optimization:

"We Are The First" Digital Infr
Campaign: Robotics. Build:

Rebranded the enrollment drive aunched an Defined a clear 13-week activation

to focus on hard evidence, orogram" to schedule (Awareness » Conversion -
highlighting #1 rankings in eachers and current Closing) and integrated automated
Qudrat/Tahsil and international udents to generate high-trust WhatsApp tools to improve

awards like FLL referrals. response times.




The Impact:

Digital Transformation: Positioning Dominance:
Established a fully Successfully differentiated
functional digital ecosystem the brand from competitors
where none existed before, by moving away from generic

enabling direct lead capture ads to "evidence-b
and tracking. | marketing



During The Month:

@

Reach Leads

748,289
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Get In touch

@ Riyadh Al Izdihar, +966 595 87 4152 info@mawjag.com.sa
12487 Riyadh
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